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Chareonyont Garage of Phetchaburi Province Researcher : Acting Sub Lt. Yuvarin

Supsaenlarn Major : Industrial Technology Year : 2007

Abstract

The purposes of this research were to 1) study individual factor of garage user ;
2) study the importance of factor in using garage service ; 3) study decision in using
service of Mana Chareonyont garage ; 4) study relation between factor in using garage
service and using service of Mana Chareonyont garage and 5) study factor affecting to
decision in using service of Mana Chareonyont garage.

Sample using in this study were users of Mana Chareonyont garage service
175 persons. Tool using in research was questionnaire. Statistics using in research has
been frequency, percentage, mean, standard deviation, Pearson’s Product Moment
Correlation and Stepwise Multiple Regression. The Analysis revealed that :

1. For personal factor, majority user has had age 31-40 years old. Education
has been bachelor's degree or higher. Occupation has been staff of company / shops.
Income per month has been 5,001-10,000 Baht. Cause using service Mana Chareonyont
garage has been capability of facilitator. Time amount in using service has been 1-10 times.

2. The important factor using service generally (4.15) and field has been much
level by mean has arranged respectively. Service factor in each field has been Competence
(4.35), Courtesy (4.35), Credibility (4.29), Communication (4.20), Reliability (4.14),
Understanding (4.14), Responsiveness (4.12), Security (4.10), Tangibility (3.90), Access (3.90).

3. Decision factor using service, generally and item, has been much level.

4. Decision factor using service has had statistic significant positive relation
with decision using service Mana Chareonyont garage at the level of .05, generally has
been much level and field has been average.

5. Personal factor affecting to decision using service Mana Chareonyont
garage has been age, income and time amount in using service by power in foretelling has been
15.4%. Factor using service affecting to decision using service Mana Chareoyont garage
has been Reliability, communication and Tangibility by power in foretelling has been
52.4%. Decision factor using service has had power in foretelling decisions using service

Mana Chareoyont garage more than personal factor.
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