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Thesis Title : An Experiment on Creation of the Strategy for Increasing Customers’ Satisfaction

of the Marketing Demonstrated Center at Ban-dansingkom Village, Klongwal Sub-district, Muang
District, Prachuap Khiri Khan Province. Researcher : Miss Rattana Wilairat  Major : Development

Strategy Year: 2007

Abstract

The purposes of this research were : 1) to create and experiment of creation the
experiment of the strategy for increasing customers’ satisfaction of the marketing demonstrated
center at Ban-dansingkomn village, Klongwal Sub-district, Muang district, Prachuap Khiri Khan
Province, and 2) to compare the customer’s satisfactions and income before and after the
experiment. The samples were 325 customers from the marketing d'cmonstrated center at
Ban-dansingkorn village. The instruments of the research were the strategy for increasing
customers’ satisfaction and the questionnaire conceming customers’ satisfaction. The experiment
was conducted during June 1-30, 2006. The statistics used in data analysis were percentage,
mean, standard deviation, and t-test.

The results of this research were as follows :

1. The strategy of increasing customers’ satisfaction of the marketing demonstrated
center at Ban-dansingkom village, Klongwal Sub-district, Muang district, Prachuap Khiri Khan
Province created satisfaction for customers. In overall, the customers’ satisfaction was at
high level, while the price was at the highest level.

2. The customers’ satisfaction before and after the experiment were significally
different at .05 as a whole and each aspect.

3. After the experiment, the income of the marketing demonstrated center at
Ban-dansingkom village, Klongwal Sub-district, Muang district, Prachuap Khiri Khan Province,

was higher than the period of before experiment.
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