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Abstract 

The purposes of this research were to study and compare the levels of 

customers' satisfaction based on levels of education having effects on academic 

services of King Mongkut Science Park in Wa Kor, Prachuapkhirikhan Province. 

The research samples were 875 people receiving academic services at 25 

learning stations. Each learning station consisted of 35 people. The research 

instrument used for data collection was questionnaires. Percentage. mean, standard 

deviation and t-test were used for data analysis. 

The analysis revealed that: 

1. The levels of customers' satisfaction of overall academic services and all 

learning stations were at a high level. The first three top-ranked levels of the 

customers' satisfaction of learning stations were: 1) Universe, 2) Technology for 

Careers, and 3) Energy respectively. According to the investigation of each aspect of 

each learning station, it indicated that the customers' satisfaction was at a high level in 

the following aspects : Academic Services, Learning Environment, Learning Stations 

Facilities. 

2. According to the comparison of academic services classified by levels of 

customers' education, it showed that there were statistically slqnitlcant differences at 

.01 level for the customers whose levels of education were lower than bachelor's 

degree and obtained bachelor's degree or higher and gained satisfaction from the 

following learning stations: Technology for Careers and Butterfly Garden. As for "Father 

of Thai Science" Learning Station, there were statistically significant differences at .05 

level for the customers who obtained bachelor's degree or higher. Their levels of 

satisfaction were higher than those whose levels of education were lower than 

bachelor's degree. As for other learning stations, there were no differences. 
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