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Abstract

Adopting of the western civilization for developing the country might cause change that
affects Buddhist institutions. If Buddhists lack of faith and belief in Buddhism, the religion might be
declined from Thai society. Therefore, the researcher was interested in conducting this research with
the purposes to; 1) determine community’s perception of communication from participating in the
temple’s activities of inheriting Buddhism undertaken by Wat Thong Noppakhun, 2) examine the
relationship between the community’s perception of communication and participation in the
temple’s activities to inheriting Buddhism undertaken by Wat Thong Noppakhun, and 3) establish a
communication model for building perception of the community participating in the temple’s
activities for inheriting Buddhism at Wat Thong Noppakhun. The samples used in this study were 400
people participated in the activities organized by Wat Thong Noppakhun, Mueang District, Phetchaburi
Province, and 30 purposively selected people voluntarily participating in a focus group discussion. The
research instruments consisted of a questionnaire and focus group discussion. The data were analyzed
by using frequency, percentage, Chi-square, and content analysis.

The research results were as follows:

1. Most of the people in the community perceived information and communication
from participating in the temple’s activities for inheriting Buddhism at Wat Thong Noppakhun in
Phetchaburi  Province through public relations via the internet and the amplified-speakers
announcement from the temple at a high level. Also, the people participated in the temple’s
activities for inheriting Buddhism at a high level.

2. The relationship between the community’s perception of communication and
participation in the temple’s activities to inheriting Buddhism at Wat Thong Noppakhun was in the
positive direction with significance at 0.01 level.

3. The communication model established for building perception consisted of 5
proper key components: 1) message senders who were the abbot or elder experienced monks in the
temple; 2) message matter conceming with the activity of Buddhist practices; 3) communication
channels integrating online media, amplified-speaker announcement, and words of mouth; 4) message
receivers being Buddhist practice groups and the elderly whose family members took care of,
followed, and persuaded to the temple's activities; and 5) reaction and interaction being pressed as
the center of expression of perception.

The research findings showed that communication creates better perception concerning
with participation in the temple’s activities is crucial, especially for people in the community around
the temple. Therefore, inheriting Buddhism needs a strategy comprising a particular model that is in
line with time that is changing.
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