HoIneriinud anuduiusidelassairsvesnagndnsnatn  msfuiaaunmuinisuas
A wdnwaiosdnsiidanaremnusnivesliviningumdudsidanseindues v
Tsualdlnednin updandnmgsys 338 wisandnyun wame 8191381 NTUSNI55IRa
WA, 2563 819138 919136 a5 Tusy LwdsyAns

UNANED

a a a fa & A ea & 1 1 ~ 1 Y a o =K
ﬂ'ﬁLWUIWUENﬁﬁﬂ"\]W']m%EJE]LﬁﬂVlii’JUﬂﬁVl%\‘iGUu@EJ’N@aLuaﬂﬂﬂmaiﬂl]i“lﬂﬂiﬂi@m&]

ne Fosfimsusumaliiutunrnddsunamisgsia mAdelifnguszasdiite 1) Anw
NAENSNITNAIN N1TTUIAMAINUINT MTTUTNMENYalodAns wazaudnAverldusnIs
nqumdlggdiiansedindvesuitmlusudldlvedndn wadminmesys waz 2) asvdeu
AudTusdlaTIasveInagnsnIsnan N1ssusamnmMUINIg MsSuinmanyalasns
fiflronuAnivesliinsvesuien nquseddldlunsidslsun fldvinsngumndied
Sidnmsefindvesusmlusuddlng Srin wadmiamysys $1uru 400 au Aldunannsds
fhegnauuumansdunou infesdioflilunsitedusuuasunuiifideudesumindu 0.95
adanldlunsiesideyalduniesas Aads dudsauuinsgiu mslenziluea
auN1TLATIAINg

HANNTITENUDN

1. NAgNSNISRAIN NSFUIAMNINUTNNT NTTUTNINENLAIRIANT warAUANG
voslduinsngumdivddidanseiindvesuignlusuddnediin wadminnwgsys lag
amswegluszAuinnynmu

2. NAENSAITAAINAINTNANIINTUTIVINABAITTUIAMAINUTNT N155U3
ANENBAIRIANT agAuAnAvelduInis drunsiuiaunmusnisiisnsnaniansads
uInden1sTuinmanual wazanuinAveslduinig warn1ssuinndnualesdnsildnsua
NMImsuTauInaenuinfveslduinsngumdivddidnnseiindvesustnlusudldlnediin
iy syt Kan1snsivaeulieaaunisiassasanuanuRguiuleyaldeusedny
aanmaeariu lagildn CMIN/DF = 1.492, RMR = 0.008, GFI = 0.956, NFI = 0.980, CFl =
0.993, RMSEA = 0.035.

TOAUNUINNTITEUAAILATILINNAENSNITAAIN AMAINUINIT uaznINENYal
03Ans dmnudrdgiidanaliglduinisAnanudng FaduusonluseddineSanasli
mnuddyfunsiaLnagnsnisnaiauazAaAmUInTg WeliAndunwdnualesdnsiia
wagyiliinAudnavesldusnissely

ANENATY 1 NAYNSNIIAANA AMNINUINS AnaNwalasAns anuinfvesylduInig

Ll q

(3)



Thesis Title: Structural Relationship of Marketing Strategies and of Service Quality and
Corporate Image Affecting Loyalty of Service Users of Electronic Commerce Group in
Thailand Post Company Limited, Phetchaburi Province Researcher: Ms.Rakchanok Puttes

Major: Business Administration Year: 2020 Advisor: Dr.Watchara Wetprasit

Abstract

Continuing growth of electronic commercial business causes Thailand Post
Company Limited to adjust itself with the change of current business. This study aimed to;
1) study marketing strategy, service quality perception, corporate image, and loyalty of
customers of Thailand Post Company Limited’s electronic commerce group in Phetchaburi
Province and 2) examine structural relationship of marketing strategies, service quality and
corporate image perceptions towards loyalty of the customers of the company. The
sample consisted of 400 customers of the electronic commerce group of the Thailand
Post Company Limited, Phetchaburi Province selected by using multi-step random
sampling.The instrument used in the research was a questionnaire with the reliability of
0.93. The statistics used for data analysis were percentage, mean, standard deviation, and
the analysis of the Structural Equation Model (SEM).

The results of the research were as follow:

1. Marketing strategy, service quality perception, corporate image, and loyalty
of customers of Thailand Post Company Limited’s electronic commerce group in
Phetchaburi Province as a whole was in a high level in all aspects.

2. Marketing strategy had a direct positive influence on the service quality
and corporate image perceptions. The perception of service quality had a positive direct
influence on the perception of the corporate image and customer loyalty. Also, the
perception of the corporate image had a positive direct influence on the loyalty of the
customers of the electronic commerce group of the Thailand Post Company Limited,
Phetchaburi Province. The result of hypothesized examination over the structural equation
model was correlated with the empirical data with the value CMIN/DF = 1.492, RMR =
0.008, GFI = 0.956, NFI = 0.980, CFI = 0.993, RMSEA = 0.035.

The research findings showed that marketing strategy, service quality and
corporate image were all crucial and they would establish customer loyalty. Therefore,
Thailand Post Company Limited should emphasize development of marketing strategy
and service quality in order to create a good corporate image and then loyalty among the
customers.
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