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Abstract

The investment situation in free market business has grown larger, affecting small
businesses to find a way to develop the standout of their products to serve the customers as
well as the potential marketing system. Therefore, the researcher was interested in conducting
this research with the purposes to; 1) examine the partnership between public and private
sectors affecting retail market, 2) determine the achievement of the public-private partnership
affecting the retail market, and 3) propose an appropriate model of public-private partnership
affecting achievement of retail market. A mixed-method study was used in this study.
Quantitative data were collected from the sample of 161 retail entrepreneurs and then
analyzed for percentage, mean, standard deviation, and stepwise multiple regression analysis.
Qualitative data were collected from 6 key informants purposively selected from those
involving in retail business, and then analyzed by the content to obtain synthesized descriptive
information.

The research results were as follows:

1. The partnership between public and private sectors affecting retail market was
overall at the highest level, which could be arranged by their means in the descending order
for the private sector as the aspects of, compliance with government contract (Xs), compliance
with investment promotion policies (X;) and the implementation plan (Xs), and for the public
sector as the aspects of; policy (Xy), investment law and contract (X,), and performance
guideline formulation (Xs), respectively.

2. The achievement of the public-private partnership affecting the retail market
was identified in the aspects of compliance with private investment promotion policy (X,),
government investment law and contract (X,), compliance with public sector contracts of
private sector (Xs), and public policies (X;), having the predictive efficiency at 76.20 percent,
written in the regression equation as§= 0.404 + 0.268(Xs) + 0.198(X,) + 0.261( Xs) +
0.180(X,).

3. An appropriate model of public-private partnership for retail market
management was that the government undergone the duty to monitor for fair competition
in trading, promote partnership with private partners in joint investment, and develop
application system and websites allowing easy access for entrepreneurs and consumers.

The research findings suggested that the essential implementation of digital
technology system development to equip retailers with modern applications and websites for
marketing. The private sector had to comply with the state regulations and laws whereas the
public sector should provide supports with policies that boost competitive advantages with
more flexibility.
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